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© Academy of Management Review
2006, Vol. 31, No. 2, 256-269.

2005 Presidential Address

IS THERE SUCH A THING AS “EVIDENCE-
BASED MANAGEMENT"?

DENISE M. ROUSSEAU

Carnegie Mellon University

I explore the promise organization research offers for improved management practice
and how, at present, it falls short. Using evidence-based medicine as an exemplar, I
identify ways of closing the prevailing “research-practice gap”“—the failure of or-
ganizations and managers to base practices on best available evidence. I close with
guidance for researchers, educators., and managers for translating the principles
governing human behavior and organizational processes into more effective manage-
ment practice.
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RESEARCH PRODUCTS & SERVICES NEWS BLOG ABOUT

ANALYTICS PAYS BACK $13.01 FOR EVERY DOLLAR SPENT

Research
September 2014 - Report 0204

THE BOTTOM LINE

Organizations are continuing to make investments in analytics to meet the growing demands of the user community for more
robust and usable analytic solutions. In analyzing Nucleus ROI case studies on analytics, we found the average returns from
analytics have been increasing, reaching $13.01 for every dollar spent in 2014 from just $10.66 in 2011.

https://nucleusresearch.com/research/single/analytics-pays-back-13-01-for-every-dollar-spent/
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Strength in Numbers: How Does Data-Driven
Decisionmaking Affect Firm Performance?

33 Pages « Posted: 24 Apr2011 e Last revised: 12 Dec 2011

Erik Brynjolfsson

Massachusetts Institute of Technology (MIT) - Sloan School of Management; National Bureau of Economic Research (NBER)

Lorin M. Hitt

University of Pennsylvania - Operations & Information Management Department

Heekyung Hellen Kim
MIT - Sloan School of Management

Date Written: April 22, 2011

https://papers.ssrn.com/sol3/papers.cfm?abstract id=1819486
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| keep saying the sexy job in the next ten

years will be statisticians.

—Hal Varian(2009)

http://www.mckinsey.com/insights/innovation/hal_varian_on_how_the_web_challenges_managers
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Gartner JY—F - AYFOY NAT-HALH)L https.//www.gartner.com/jp/research/methodologies/gartner-hype-cycle
Gartner, Press Release, 20184108118, "A—rF+—. TEBXRIZEBIF BT/ DNALT YL )L 2018F 15 HFH =
FORIIESKRRADHEEICYT-YFE T REAODF—7—FZEHH" https://www.gartner.com/jp/newsroom/press-releases/pr-20181011
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